Year 10
Subject:
Media

Studies

Curriculum Intent:
Using the curriculum, we intend to build creative, aspirational, and motivated learners who adapt to the everchanging

technological world of media. We aim to aspire students to think critically and build awareness of the world around them
using media platforms and theories. We value the importance of different representations in media and how it can affect
the audience.

Students will study the media in an academic context and apply the knowledge and understanding gained to the process of
creating their own media productions. Students will widen their analysis of global and historical media. Students will
develop critical and reflective thinking to encourage engagement in the critical debates surrounding contemporary media.

Students will develop skills of critical thinking, decision making and analysis. They will develop an understanding of the
dynamic and changing relationships between media forms, products, media industries and audiences. Students will also
engage in practical activities and production of creative media products.
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